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CONTACT INFORMATION

Questions about the annual Military Family

Lifestyle Survey or ways to support?

survey@bluestarfam.org

Questions about Blue Star Families’

Baltimore Chapter?

maryland@bluestarfam.org
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Funding for the 2019 Military Family Lifestyle Survey is provided through
the generosity of our presenting sponsor USAA and from supporting
sponsors Lockheed Martin Corporation, Craig Newmark Philanthropies,

CSX Corporation, Hunt Companies, OptumServe, AARP, BAE Systems, Booz
Allen Hamilton, Northrop Grumman Corporation, Walmart, and Army & Air

Force Exchange Service.

OVERALL TAKEAWAYS

Although the majority of respondents in the
Baltimore / Chesapeake region are field or general
grade officers themselves, or are married to one,
over half of respondents also report they are
financially stressed. Spouse unemployment,
out-of-pocket housing costs, and out-of-pocket

relocation costs exacerbate financial stress.

There is an opportunity for the Department of
Defense to increase notice for hard orders to the

Baltimore / Chesapeake region.

Schools in the Baltimore/Chesapeake region can
better welcome military children, especially into

extracurricular activities.



